Healthy Economics
By David Roach

During my years at Morehouse College, I was
given an assignment by Dr. William Sheftal,
then head of the Business Department, and
instructor of Urban Economics Public Policy
class, to seek economic solutions for the Afri-
can American community. Around this time, |
had read the book, Up From Slavery, written by
Booker T. Washington, which not only inspired
me to seek solutions for economic development
in our community, but to also strive to make
these economic improvements a reality.

I thought, if Booker T. Washington could start a
school to teach people right out of slavery, then
we could also educate our community right out
of integration. If students from Tuskegee, right
out of slav-
ery, could
build forty
buildings
from their
own bricks,
then today,
with all of
our skills
and tech-
nology, we
could also
rebuild our
poor com-
munities
«w~ww—. throughout
~ _ this land.
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The plan
to make these thoughts a reality are illustrated
within this Familyhood Connection’s Healthy
Economics Campaign document.

When I started teaching at Castlemont High
School in East Oakland, and later at McCly-
monds High School in West Oakland, I gained
a better understanding of the role high schools
play in the lives of our children. I realized, the
choices students make to either enter college,
the military, or the job market, is largely based
on information they gather at their high school.

In most under served communities, there are
very few actual businesses that exist. And very

few, if any, would enable youth from the neighborhood to
train or work there. I also realized, the majority of stu-
dents attending these schools, upon graduation, sought to
leave their community as soon as the opportunity would
arise. Which led me to view this issue from a communi-
ties perspective that education was not seen as the passport
to the future of building a better community, but a way out
of the community for those educated within it.

In formulating the Healthy Economics Plan, I felt a major
role of our campaign is to inspire the educated ones to stay
in their community to inspire others to further their educa-
tion. I believe that in order to entice them to stay, they
have to feel and be apart of the communities future devel-
opments.

Since every community has a high school, and high school
students are just at the age when they should begin at-
taining work experience, The Healthy Economics Model
defines the high school as the nucleus for commnity orga-
nizing and community development.

The Mo’ Better Food has since 1998 has been working
to preserve and expand the connection between African
American farmers and predominately African American
communities. Currently, African American farmers make
up less than 1% of all farmers in the state of California.

Along with developing the business skills of the students,
the market enabled local residents to purchase fresh fruits
and vegetables at affordable prices.

Since founding the Familyhood Connection, Inc, I have
tried to reach our mission and goals without focusing on
acquiring resources to make them a reality. Instead of fo-
cusing on resources, I wanted to create a clear plan of ac-
tion, that if funded, would manage the acquired resources
efficiently and effectively in the communities we serve.

I believe, The Familyhood Connection’s Healthy Eco-
nomic’s Campaign is this plan.

To further illustrate the Healthy Economics Plan please
see the master plan diagram attached, followed by the “3
steps of Hotep.

Kind regards,

David N. Roach



By starting and managing farmers mar-
kets, school gardens, and other food
related activities in the community,
students and adults gain training in
basic business operations and coopera-
tive economics.
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Start 4 Friends of) (your achool)
Friends of School’s role is to identify
the stakeholders on campus, i.e. school
leaders, alumni association, and net-
work these organizations to serve the
overall vision of the schools principal
and the surrounding community.
Friends of School connect youth to
alumni and other professionals who
share the vision of improving the
school and its surrounding community
by establishing an Intergenerational
Enterprise on campus.

(Friends and Alumni of McClymonds
(FAM) visit McClymonds High School
on Flash back day
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The Intergenerational Enterprise

is the name we use to describe the
group of the generations coming to-
gether (as described in the Friends of
School program mentioned above).

The vision of the Intergeneration-

al Enterprise is to strengthren the
school and its surrounding commu-
nity by hosting meetings and events
that bring the generations to campus.

The Familyhood Connection Inc,

1s a non-profit corporation with the
mission of promoting programs that
bring the generations together.

For more information visit:

www.familyhood connection.org



